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P
rint may not be dead just yet… but it 
probably has a couple of toes, if not a 
whole foot in the grave. Just last year, a 
presentation by Morgan Stanley revealed 
that, in terms of time spent on media, 

print averages at around 12% while time spent on 
the Internet is over double that at 28%. 

Even more startling is the Future Exploration 
Network’s prediction that print newspapers will 
disappear in their current format as early as 2017 in 
the US and 2019 in the UK. 

While these sentiments are likely to send editors 
across the world scrambling for the nearest whisky 
bottle, the fact remains – the world of media is 
changing and it’s time to adapt or die. 

Needless to say, we’ve opted for the former. From December 1, Southern 
African Tourism Update will wave ‘dead-tree media’ goodbye and usher in a 
new era as a ‘flashed up’ digital-only title, built on a cutting-edge platform used 
by some of the world’s top brands. 

This bold move will open the door for us to bring you more of the tourism 
and destination news you want in ways never seen before. Technology now 
allows us to import video, photo slideshows and audio. So instead of the one-
dimensional approach of reading about the launch of a new property, you’ll be 
able to see it from all angles in a slideshow, go on a walkthrough via an online 
video and listen to stakeholders explain everything you need to know.  

 Even better news is that this move will allow us to go back to being a 
monthly publication and, without the lag of the postal system, we’re in a 
position to bring you the up-to-date news you need to know.

Also, we’ll be branching out into the world of business tourism, with a 
section dedicated to the fast-growing meetings, conferences, incentives and 
motivational events industries in every issue. 

Read more about our new interactive publication on page 2 and make sure 
you don’t miss out on this new digital title by signing up to receive it, along with 
our daily tourism news by filling in your details on the supplied flyer or visiting 
www.tourismupdate.co.za.  

Have any questions? I’d love to hear from you so please send me an email at 
suel@nowmedia.co.za.

inthisissue ed’snote
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South Africa’s first fully interactive online 
business-to-business magazine will hit inboxes 
on December 1.

Pioneered by Travel & Trade Publishing, 
Africa’s largest travel trade publisher, Southern 
African Tourism Update will re-engineer itself 
as a monthly digital magazine combining all the 
traditional elements that have established it as 
the authority on tourism and travel matters in 
Southern Africa since 1991 with a cutting-edge 
interactive online platform, delivering much 
higher levels of engagement than any other 
digital platform available to the market.

Travel & Trade Publishing has contracted 
with Ceros, a UK-based content marketing 
platform provider which powers such online 
e-zines as the Sky Magazine, WaitroseLIVE, 
DiscoverPeugeot and SA locally produced 
foodie mag Crush, to produce the new 
interactive digital magazine aimed at tour 
operators who sell Southern Africa as a tourism 
destination, as well as interested members of 
the tourism trade both local and overseas. 

Crush magazine has shown that South 
Africans too are ready for fully interactive 
magazines. Most of the people who receive 
Crush by email open it. Smart technology and 

falling prices mean that the bandwidth bogey is 
fast becoming a problem of the past.

For the first time, Southern African 
Tourism Update will now also expand its 
area of expertise to include the meetings, 
conferencing and motivational events 
industries. 

“Business tourism has become the lifeblood 
of the future prosperity of the tourism sector,” 
says Managing Editor, Natalia Thomson. 
“Now in a collaborative effort, the leading 
specialist B2B travel and tourist titles will 
merge databases targeting tour operators, 
travel agents, corporate travel procurement 
managers, incentive houses and Professional 
Conference Organisers, to offer one super 
database that promises to put business 
tourism suppliers in front of 25 000 engaged 
readers in their respective niches which they 
dominate.”  

The first digital edition of Southern 
African Tourism Update will be released on  
December 1 to qualified members of the 
inbound tourism and travel trade. The digital 
edition will also be displayed prominently on 
the daily tourism and travel online news site, 
www.tourismupdate.co.za. 

Franschhoek launches ‘Rond en Bont’ route

SA launches responsible tourism 
minimum standard 
Minister of Tourism, Marthinus van 
Schalkwyk has launched the National 
Minimum Standard for Responsible 
Tourism. “Through the application 
of responsible tourism practices, we 
will develop the tourism sector as 
a national priority in a sustainable 
and acceptable manner, integrating 
tourism to the broader social and 
economic processes in society,” 
Van Schalkwyk said. From next year 
tourism certification programmes 
will have the option of becoming 
nationally accredited.  
The National Minimum Standard 
consists of 41 criteria, covering 
the core aspects of sustainability 
and divided into four categories, 
namely: sustainable operations 
and management; economic; 
environmental; and social and cultural.

Amathole Marine Declared a 
Protected Area 
The Amathole Marine Protected 
Area (MPA) has been declared the 
21st marine protected area along the 
South African coastline.The Amathole 
MPA will comprise three separate 
marine areas – the Gxulu, Gonubie, 
and Kei areas, and will provide 
formal and long-term protection 
to the inshore marine habitat and 
biodiversity of the Eastern Cape. 
The coastline of these areas falls 
near to nature reserves managed by 
the Eastern Cape Parks and Tourism 
Agency, which will be the MPA’s 
Management Agency. The MPA will 
include sea areas, not estuaries, and 
shore-based angling, spearfishing, and 
bait collecting activities will still be 
allowed, although such activities will 
be controlled.

Southern African Tourism Update 
goes interactive

The Franschhoek Wine Valley has launched 
Franschhoek Rond en Bont following the 
success of its Food & Wine Route. The new 
route will aim to encourage visitors to the area 
to experience its diversity within its various 
communities. 

The route will cover Dwarsrivier, a 
neighbouring region of Franschhoek, 
communities in Wemmershoek, Bosbou, 
Groendal, Mooiwater, and Tyotyombeni, 
neighbouring farms, and the town of 
Franschhoek. The route will be available 
throughout the year, offering visitors a range 

of cultural and modern experiences, including 
wine tastings in a shebeen, arts and crafts, 
traditional cuisine, and a visit to a social history 
museum. A pamphlet will be made available 
highlighting the various activities and tour 
packages.

Highlights on the route include a visit to low 
risk security prison Drakenstein Correctional 
Services where Nelson Mandela spent his last 
day in prison, a local shebeen, and Liwalethu 
crèche where children will entertain visitors 
with song and dance. Mary’s Kitchen will be 
serving traditional local cuisine. 

http://www.thompsonsafrica.com
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 Riana Geldenhuys

After a three-year slump the global incentive 
travel industry is showing an upswing with 
international companies rediscovering the vital 
link between travel incentives and employee 
performance and customer loyalty. They 
are returning to offering travel rewards, but 
keeping it close to home for now as they 
continue to watch their budgets.

It is too early to say to what extent Southern 
Africa will benefit from this upturn. Some South 
African destination management companies 
are already reporting increased bookings, but 
emphasise that these are for 2012 and beyond. 

“It’s a perfect time for corporations to get 
back to the grass-roots value of incentives, 
particularly travel,” says Carol Wain, President 
of Incentive Travel Council. According to a 
recent Society of Incentive Travel Executives 
(Site) survey, more than 80% of international 
companies surveyed said they planned to 
incorporate motivational travel in the next one 
to three years. Daryl Keywood, South African 
Chapter Leader, Site, which has more than 
2 000 members in 92 countries, agrees that the 
industry has turned a corner. 

“As we move out of the recession we 
will initially see clients stay closer to home 

especially for their own employee reward 
schemes. Dealer or distributor incentives 
are slightly different as clients view these 
as customer trips and can justify sending 
customers on higher cost or long-haul trips 
over employees,” says Keywood, also MD of 
Walthers DMC. “Although clients are venturing 
back into motivational reward trips, South 
Africa is usually a destination that requires 
longer term planning.” 

Yolanda Woeke-Jacobs, Director: Sales & 
Marketing, Dragonfly Africa, reports a healthy 
increase in potential business for 2012 and 
2013 but says if South Africa wants to attract 
more incentive travel it should seriously look 
at its high airfares and hotel, and private lodge 
rates. Roshene Singh, Chief Marketing Officer, 
South African Tourism, adds that the country 
should work closely with trade in its key 
international markets. Besides the strong rand, 
Keywood gives the global recession and fear of 
negative publicity around motivational rewards 
as reasons for a slow return. 

Cape Town, safaris, Sun City and the 
Victoria Falls remain Southern Africa’s main 
incentive travel attractions, while a third of 
incentive programmes include meetings, 
product training, team building or a corporate 
social responsibility element – a percentage 

Keywood expects to grow in the future. Singh 
adds: “Global travellers increasingly choose 
authenticity, spending time with locals, working 
with them on community projects, and 
preparing and eating traditional food.” 

Incentive travel shows an upswing
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VIC FALLS... continues to be a popular 
destination for incentives.

http://www.flyairlink.com
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 Dorine Reinstein

Shark attacks have been rife over the past few 
months with fatal attacks reported in Seychelles, 
Russia, the Caribbean and Egypt. According to a 
report by the International Shark Attack File, shark 
attacks increased by 25% from 2009 to 2010. The 
report noted that low-cost air travel was partly to 
blame for the increase in shark attacks as it brought 
tourists to areas previously unvisited by humans. 
The report explains that the growth in shark attack 
numbers does not necessarily mean that there is 
an increase in the rate of shark attacks. Rather, it 
most likely reflects the ever-increasing time spent 
in the sea by humans, which increases the odds of 
interaction between the two affected parties.

South African shark specialist Jean Pierre Botha 
partly agrees and says that today more ‘man hours’ 
are being spent in the water than before. He says 
surfers and body boarders are particularly exposed 
because they often wait at the back line where white 
sharks swim – especially in summer months. He 
says wetsuits are better designed than ever before, 
enabling surfers to enjoy more water hours, and 
many surf spots are more crowded than before. 

There are numerous other factors that play a 
role in the increase in shark attacks according to 
Botha. “Fish populations worldwide are declining 
due to fishing pressure; this includes sharks. Their 

movement patterns are also probably disrupted due 
to food sources collapsing in some places, so they 
have to venture into areas where one would not 
have expected to find them before.”

In the last two months, two people were fatally 
injured after a shark attack in the Seychelles. 
Authorities in the Seychelles recently announced that 
they had erected special anti-shark sea nets around 
Anse Lazio beach where the two tourists were 
killed. A second and third net were installed at Anse 
Lazio and Petite Anse Kerlan. 

Botha says shark nets are extremely effective 
but the drawback is that they have a tremendously 
negative impact on the ecology, catching and killing 
many protected species including whales, turtles and 
protected species of sharks. 

Low-cost travel to blame for shark attacks 
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The Kenyan 
tourism industry 
has sought to 
reassure travellers 
of their safety 
when visiting 

the destination following 
the murder of a British 
holidaymaker and kidnapping 
of his wife at the Kiwayu 
Safari Village near the Somali 
border. Industry stakeholders 
say it is important to note that 
the security situation in an 
isolated and remote resort in 
a sparsely populated area is 
quite different from the rest of 
Kenya’s coastal resorts further 
to the south, including Lamu.

To receive more 
tourism and 
destination 
news from 
Southern 
Africa, visit 

www.tourismupdate.co.za 
and sign up to receive our 
free daily news mailer, as well 
as the new digital edition of 
Tourism Update.

http://www.sanparks.org
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The renovation of the Protea Hotel President on Cape Town’s Platinum Mile will 
reach its halfway mark in October. The renovations began in July last year and three 
floors of the hotel have almost been completed.

Rooms and apartments will have semi-self-catering kitchens with microwaves, 
fridges, and tea and coffee facilities, flat-screen TVs, and laminate flooring. All 
bathrooms will have glass showers or showers over baths. Each apartment will have a 
glass table with leather chairs for four to six guests.

The renovations will resume in autumn next year and are scheduled to be complete 
before summer 2012. The Protea Hotel President is one of three Atlantic Seaboard 
Protea Hotels to have undergone a multimillion-rand refurbishment this year and one 
of 13 nationally. 

Protea Hotel President completes 
next phase of renovation

NEARLY COMPLETE… The renovation of the Protea Hotel 
President in Cape Town has reached the halfway mark.

Cape Bike Travel, which has offered motorbike rentals as 
well as organised motorbike tours since 2005, has added 
Harley-Davidson chauffeur rides to its portfolio. This 
opens up the experience of motorbike tours to people 
who do not have motorcycle licences or are unable to 
ride bikes. 

The length of a tour is entirely dependent on the 
client’s needs, from multi-day tours to short transfers, 
for groups varying from one to 120 people. The activity 
is also open to participants of all ages. 

Cape Bike Travel introduces chauffeured motorbike tours The Three Cities 
Group and Chobe 
Marina Lodge in 
Botswana have 
ended their 

decade-long relationship, with 
Three Cities deciding to focus 
on its three premier products 
in the region – Victoria Falls 
Safari Lodge in Zimbabwe and 
David Livingstone Safari Lodge 
& Spa and Thorntree River 
Lodge in Zambia.Ca
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http://www.khanondotravel.com
http://www.randcoach.co.za
http://www.jewelafrica.com
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The Granny Mouse Country House & Spa in the KwaZulu 
Natal Midlands has added 12 new suites. They feature 
fireplaces, underfloor heating, air-conditioning and private 
decks. All bathrooms have separate showers and double 
basins and certain suites will have extra-length king-size beds, 
measuring 2,3m.

There will also be a complimentary golf shuttle between 
the new wing and Granny Mouse’s main buildings for guests 
to have easy access to the spa, bar, chapel, conference 
rooms, wine cellar, swimming pools, and the two restaurants 
– Eaves fine dining and Bistro. 

Thompsons Africa launches 
Cape volunteer programme

Sanctuary Sussi and Chuma now 
offer walking safaris

In recognition of the growing need to cater for the adventure-seeking traveller, Rani Resorts is 
organising several new adventure activities at its properties. 

Dhow chasing and ‘Survivor’ teambuilding activity at Matemo Island and Indigo Bay Island 
Resort and Spa are ideal for group and incentive guests. This experience offers guests a chance 
to play the original Survivor games – from ‘Skull Swings’ and ‘Abacus Blocks’ to sailing in a local 
hand-crafted dhow, where teams are pitted against each other to compete for hostages who are 
traded at each challenge. 

Also at Indigo Bay, Rani offers travellers the opportunity to swim with horses. Novices and 
advanced riders alike enjoy an interactive equine experience by paddling in sync with horses in 
the pristine waters of Mozambique. The Indigo Bay Island Resort and Spa’s stable is home to six 
South African Boerperds, renowned for their kind temperament, bravery and hardiness. 

Rani also offers a new overnight experience that allows travellers to explore cave paintings on 
one of the mountains at Lugenda Wilderness Camp. 

Rani Resorts gets adventurous

Granny Mouse 
adds new suites
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Big changes at Arabella’s Spa
African Pride Hotels’ Arabella Hotel 
& Spa has unveiled new ranges of spa 
products and realigned its treatment 
prices. The new ranges include 
Dermalogica, Lilian Terry, Spalicious 
and BABOR. Spa Director, Francisco 
Garcia, said by introducing brands 
with large-scale distribution channels 
in South Africa, the spa had been able 
to realign its prices to compete with 
other hotel spas.

To receive more product news from tourism suppliers in 
Southern Africa, visit www.tourismupdate.co.za and sign up to 
receive our free daily news mailer, as well as the new digital 
edition of Tourism Update.

Sanctuary Sussi & Chuma, located in the Mosi-oa-Tunya National Park on 
the banks of the Zambezi River, has announced that it will offer guests a 
walking safari experience using its guides.

Collectively, highly trained professional walking guides Luckson and 
Elijah have more than 20 years of walking safari experience, having 
covered Lower Zambezi, South Luangwa and Kafue National Parks, and 
have in-depth knowledge of local flora and fauna. An armed National Parks 
ranger will accompany guests during the walks.

Morning walks will depart at 06h00 and will include a break with 
refreshments. The afternoon walk will commence at 16h00 and finish with 
sundowners. Both walks will be about two hours and will be conducted at 
a leisurely pace. Guests must wear natural and neutral coloured clothing, 
walking shoes and sunglasses. Sun block and binoculars are essential and 
white or bright clothing is not recommended.

Walking safaris will be operated on a first-come, first-served basis, 
limited to a maximum of six guests for safety reasons. The activity will be 
charged at US$20 per person. 

Thompsons Africa has launched youth volunteer 
programmes in Kayamandi, just outside of Stellenbosch.
The programme is primarily aimed at 18- to 30-year-olds 
and programmes last from two to eight days. 
The settlement of Kayamandi has a population of 30 000, 
made up mostly of people from rural areas in search of 
work and a better life for themselves and their families. The 
project focuses on Masonwabe Creche where, apart from 
financial support, areas where assistance is needed include 
helping with sleeping and toilet routines, feeding of children 
and helping to teach day-to-day life skills and activities. 
Masonwabe can accommodate three volunteers at a time 
but should there be no space available, volunteers will be 
placed at an alternative crèche either within the Kayamandi 
community or in the Cape Peninsula area. 
All programmes include return airport transfers, 
accommodation within the homes of the local community, 
meals, full in-country support, township orientation and 
walking tour, project donation and a farewell supper at local 
restaurant, Amazink. The eight-day package includes a cycle 
tour of Langa Township, lunch at Mzoli’s in Guguletu and a 
three-day Garden Route tour and game drive. Optional extra 
Table Mountain, Robben Island or city tours are available.
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Emirates boosts African network
Emirates will boost its African 
network with the launch of flights 
to Lusaka in Zambia and Harare, 
Zimbabwe. The two countries will 
now be linked to Dubai by five 
flights a week, starting February 1, 
2012. The Dubai-Lusaka-Harare 
service will be operated by an 
A330-200 aircraft in a three-class 
configuration with 12 seats in first-
class seats, 42 in business class and 
183 in economy class.

Air France’s new business class 
is coming to CT
Air France’s new business-class 
cabin will soon be available on the 
Cape Town route. Ten additional 
aircraft will be equipped with 
the cabin during the airline’s 
winter season, notably to serve 
Air France’s new route to Cape 
Town. The seat structure has 
been redesigned to provide 
additional comfort while preserving 
dimensions (over two metres long 
and 61cm wide). 

According to Cape Town Routes Unlimited 
CEO, Calvyn Gilfellan, the Western Cape 
tourism industry must work together to market 
Lufthansa’s soon to be reinstated seasonal 
flights. This followed the announcement that 
the German airline is restoring its seasonal 
flights between Cape Town and Frankfurt on 
October 31, which will increase the airline’s 
capacity by roughly 60% over a period of five 
months, bringing more tourists to the region.

“In 2008 visitor numbers from Germany 
stood at 174 917, dropping to 148 072 in  
2009, which was mainly attributed to the 
trend of decreased travel that preceded 
the 2010 FIFA World Cup,” said Gilfellan. 
“It increased to 161 418 in 2010 because of 
the World Cup, a promising 9% increase. 
“Depending on our collective efforts, we will 
soon begin to see more growth from this 
market.” 

Acsa denies increase in baggage theft
 Natalia Thomson

Acsa has denied outright allegations that baggage 
theft at South African airports is “out of control”.

Airport Operations Director, Bongani 
Maseko, told members of parliament’s tourism 
committee that there had in fact been a 
reduction in baggage pilferage at South African 
airports. “Increased security measures have been 
implemented by airports and airlines and we 
are spending R7m (€660 000) per annum on a 
baggage reaction team.”

Maseko says there are no regulations to force 
airlines to report cases of baggage pilferage. 

“Greater transparency among airlines is needed. 
The figures Acsa has on baggage pilferage are 
reported cases by airlines. But in SA there is 
no legislative requirement for airlines to report 
baggage pilferage. Acsa has no alternative but 
to rely on airlines to report cases of baggage 
pilferage.”

Acsa is represented together with domestic 
airlines on a baggage review committee. The 
total number of dismissals for baggage pilferage 
in 2010, he adds, was 35. “So far in 2011 we 
have had 20 dismissals. The baggage theft has 
also decreased from 36 incidences per day to   
14 incidences.” 

Western Cape welcomes return of Lufthansa flights 

http://www.airbotswana.co.bw
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The Western Cape is proactively trying to combat perceptions that it’s overpriced. 
Dorine Reinstein investigates...

The Western Cape is waging war on 
global perceptions that the province 
does not offer value for money. 

Mariette Du Toit-Helmbold, 
Cape Town Tourism CEO, says the city has 
started working directly with perception 
management representatives in key source 
destinations to send home the message that 
there are plenty of value-for-money travel 
options in and around Cape Town. 

According to Nils Heckscher, MD 
Winchester Mansions, Cape Town has earned 
the label of being expensive based on five-star 
rack rates. He says four-star and three-star 
properties offer great service and wonderful 
facilities for great value. Restaurants also still 
offer great value, says Heckscher, with the 
most expensive being about 25% cheaper 
than their overseas counterparts.

He says the province will only be able to 
change its image as an expensive destination 
by constantly delivering on the promises it 
makes. “The media at large play a major role 

in it. As long as the myth of the expensive 
destination is perpetuated, people, local as 
well as international, will believe it.”

Danny Bryer, Director of Sales, Marketing 
and Revenue for Protea Hospitality Group, 
agrees with Heckscher and says hotel 
accommodation in the Mother City is very 
affordable compared with other leading tourist 
destinations. “In the Mercer 2011 Cost of 
Living Survey, Cape Town ranks at 158 in the 
world. The Mother City has moved up the 
rankings because of the strength of the rand 
but the exchange rate still favours most first-
world currencies.”

Add value through service
Service delivery is a key feature that will 
enable the province to enhance its value-
for-money perception, says Tony Vukman 
of Kaylin Tours. “Service attitudes need to 
change. One often feels the city relies too 
much on its natural beauty and forgets that 
no matter how beautiful it is, people still want 

excellent service.” According to Vukman, the 
attitude should be, the difficult will be done 
immediately, and the impossible will take a 
little longer.

Pete Gottgens, GM Asara Wine Estate and 
Hotel, adds that the industry needs to offer 
exceptional value for money, not just good 
or very good. “What happened to the ‘under 
offer and over deliver’ philosophy that used to 
prevail?”

Calvyn Gilfellan, Cape Town Routes 
Unlimited CEO, agrees that service is key in 
attracting return visitors. “It is important to 
have return visitors, therefore 

On the money

What happened to 
the ‘under offer and 
over deliver’ philosophy 
that used to prevail?

more on page 10

http://www.bobocampers.com
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we urge the industry to exceed visitors’ expectations through, among 
others, excellent service that will transform each visitor into a vocal, 
passionate brand ambassador for the destination.”

Truth behind the myth? 
Gilfellan adds, however, that the Western Cape’s expensive label is 
not all based on myths. “As a destination marketing organisation we 
encourage the industry to practise responsible pricing and to add value 
through added extras to their tourism offering.” Earlier this year, he 
warned industry players that Cape Town was becoming overpriced 
and uncompetitive compared with other long-haul destinations such as 
Thailand and Kenya.

Tourism MEC, Alan Winde, was similarly quoted earlier this year as 
saying: “Under current global conditions, segments of the Cape Town 
industry, especially those that have not reviewed their prices since the 
World Cup, are overpriced when compared with other major tourist 
cities.” He added that the Western Cape needed to factor in the lower 
spend of tourists as a result of the economic crisis in Europe and 
America.

German travel agent Martina Beeken says that over the years, South 
Africa has lost a bit of its reputation as a value-for-money destination. “I 
appeal to all suppliers to be extremely cautious in their price finding to 
give South Africa its competitive edge back.” She explains that, due to 
the economic crisis, her clients buy down, travel shorter and most of all, 
they check critically if they get a real return on their money.

Specials abound
The province has taken this advice to heart and numerous special 
packages offering value for money are popping up throughout the 
Western Cape. Bryer says: “There are a number of initiatives and 
packages in place; each one is tailored around different customer needs 
or requirements like corporate deals or leisure packages.”

“Now is the time to travel,” adds Peter Behr, Owner of Kurland 
Hotel, referring to the numerous special offers available at the moment. 
“Virtually every single hotel, guesthouse and lodge has special offers 

Product owners can fight 
the current tourism slump 
by increasing their online 
presence, says Calvyn 
Gilfellan, CEO Cape Town 
Routes Unlimited.

“Normal above-the-line 
marketing is no longer 
a cost-effective means 
of communication with 
prospective visitors,” he says. 
“Businesses, especially those 
starting out in the tourism 
industry, must use well-
designed, focused and well-
managed websites in order to 
communicate effectively with 
their peers in the industry as 
well as their customers.” He 
adds that social media such 
as Twitter and Facebook also 
enable businesses to access 
previously inaccessible market 
segments. 

According to Gilfellan, the 
modern traveller is a tech-
savvy, demanding customer 
who wants immediate 
satisfaction, whether it be 
an experience or access to 
information. “Our call to the 
industry is to gear themselves 
to this change in customer 
behaviour and give the visitor 
exactly what they want when 
they want it.”

Danny Bryer, Director of 
Sales, Marketing and Revenue 
for Protea Hospitality Group, 
agrees and says there is a 
huge demand from overseas 
travellers for an adequate 
online presence. “Very seldom 
will travellers visit a place 
they haven’t first googled or 
reviewed on a peer review site 

such as TripAdvisor, so 
making sure your online 
information and presence is 
strong, is paramount.”

“Electronic distribution is 
the future,” agrees Andreas 
Bossard, GM Hilton Cape 
Town city centre. He says 
bookings through online 
channels have seen a 
substantial growth.

Cape Town Tourism also 
recognised the potential of 
the online world. In 2009 
Cape Town Tourism effectively 
moved into the .travel online 
space (http://www.capetown.
travel) and began expanding on 
to social media and networking 
platforms. Nearly two years 
later, Cape Town Tourism 
received a listing as the world’s 
13th Most Influential Tourist 
Board and DMO (destination 
marketing organisation) online 
by Influencers in Travel.

Mariette du Toit-
Helmbold, Cape Town 
Tourism CEO, says: “We 
recognise the power of the 
web and social media in 
particular to communicate in 
a relevant, personalised and 
instant way with a diverse 
audience. Cape Town Tourism 
is committed to being a leading 
voice in e-marketing and social 
media for our tourism industry 
and we will continue to play a 
proactive role in this regard. 
It is vital that the tourism 
industry keeps up to date 
with new Internet trends and 
understands how consumer 
behaviour is changing in the 
online space.”

available, which in most cases provide excellent value.” Behr warns, 
however, that offering “cheap” rates is not the answer but offering 
excellent value is.

Gilfellan says the esCape to the Cape campaign that was launched 
last year revolves around special offers. “We will continue to use this 
winning formula for the future campaigns, thus involving the tourism 
industry directly in promoting affordability in our destination.”

Cape Town Tourism is also actively working with tourism partners 
such as airlines to package better deals that not only bring down 
price but also raise value, says Du Toit-Helmbold. “Our focus is on 
working with the bigger players to create broadly accessible, well-
marketed deals, whilst also encouraging the industry to create the 
right niche products and market these as effectively and economically 
as possible.” She adds that the city needs to be brave, bold and lean. 
“We don’t have the budget that some of our competitor destinations 
have, so we have to be more creative and more focused.”

Online presence is essential 
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On October 1, Protea Hotel Vineyards Estate in Cape Town’s northern suburbs 
opened its second and largest phase.

The second phase comprises 64 apartments, including 32 one-bedroom units and 
32 two-bedroom units. This phase completes the hotel and brings the total number 
of rooms to 125 in 93 units.

All apartments include air-conditioning, tea/coffee facilities, flat-screen televisions, 
telephones, electronic safes, kitchens with fridge, stove, cutlery and crockery and a 
lounge.

Hotel Owner, Guy Stehlik, says the apartments are ideal for long-stay guests, 
families and corporates/groups sharing. “The launch of the apartments couldn’t have 
come at a better time, because in the three months since we opened our doors, the 
conferencing side of the hotel has taken off at a fantastic rate.”

“There is no need to pay exorbitant 
prices for private tours in Italian, 
Spanish, French, German or 
Portuguese,” says Tony Vukman 
of Kaylin Tours. Vukman says Kaylin 

offers scheduled tours in numerous languages at a 
quarter of the price of a private tour.

The tour operator offers various itineraries 
including a Cape Point tour, a Winelands tour 
and a Cape Town City orientation tour. Tours are 
conducted in luxury air-conditioned vehicles with 
guides who are fluent in a number of languages. n

Vineyards Estate launches new apartments
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Two wild male cheetah have arrived at Gondwana Reserve, near Mossel Bay, to join the 
females that were released there in September last year.

The two males were chosen based on their ability to hunt, their close bond and their 
exposure to predators like lion.

Upon arrival, the animals were released into a boma, where they will be held before 
introduction on to the reserve. The time in the boma allowed the cheetahs to familiarise 
themselves with the new surroundings. Both males have been fitted with radio collars 
to allow the Gondwana conservation team to monitor their performance and plot their 
movements and hunting patterns. 

Two new cheetahs for Western Cape reserve

http://www.aquilasafari.com
http://www.winchester.co.za
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cutting-edge interactive online platform.

And for the first time, we will also expand our area of expertise  
to include the meetings, conferencing and motivational events 
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and tourist titles will merge databases to offer one super database that 
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The ‘no-children’ policy that 
used to be prevalent in most 
game lodges in South Africa has 
become a thing of the past as an 

increasing number of travellers choose to 
take their children along on a safari. 

South Africa features high on the 
list of dream holidays for families. 
According to a survey conducted by 
Virtuoso Travel Dreams, it is the third 
most popular dream destination and the 
fifth most ideal family destination. These 
statistics are confirmed by a Skyscanner 
survey, which found that South Africa 
was the fourth most popular holiday 
choice for children.

Michael Tatalias, CEO Southern 
Africa Tourism Services Association, 
recently wrote: “If the world’s families 
want to come see our wildlife, then we 
have to accept that the old no-children 
policies are a thing of the past.” He 
said these days one couldn’t pick and 
choose tourists. “If they have money 
to spend, they are the ones doing the 
picking and choosing, so don’t chase 
them away. Why cut yourself off from a 
sector of the market that is looking for 
new place to go?”

Nicole Robinson, &Beyond’s 
Commercial Director, agrees: “Having 
an absolute ‘no kid’ policy excludes a 
property from accepting an increasing 
amount of business. In the current 
market, flexibility is key to survival and 
we predict that the lodge industry will 
become increasingly children-friendly.”

Claudine Monsjou, Senior Product 
Manager of Sawadee Reizen in The 
Netherlands, affirms that the European 
family market is turning to South 
Africa for their family holidays. “The 
great infrastructure, the elaborate 
possibilities for excursions and the 
diversity of child-friendly lodges and 
activities coupled with the lack of 
time difference and the good flight 
connections make South Africa an ideal 
destination for families with children.”

Family segment booming
Most lodges that have opened up to 
children report that this niche market 
is booming. Rachel Mbulawa, SKL 
Camps Head of Marketing, says there 
is definitely an increased demand for 
safaris from families with children. 
“Our general statistics reflect that over 
80% of the main campsite travellers 
are families while at least 50% of 
the travellers at the smaller camps 
constitute families.” Especially the 
camping experience is popular with 
kids. She explains: “Children tend 
to initiate the camping spirit to the 
parents.”

Robinson has also noted an increased 
trend from guests travelling with their 
families. “Time is a commodity that is a 
scarce resource and safaris are a great 
opportunity for families to reconnect 
with each other outside of the business 
that normally pervades their daily 
existence.”

Safety is key
For Andrew Iles, Ashtons Tours, 
Safaris & Shuttles, families with children 
are integral to the survival and success 
of the overall safari concept. Ashtons 
only recently started accepting children 
but Iles foresees big potential for this 
market in the future. He also notes, 
however, that safety should always be 
the top priority. “It is vital that this issue 
is handled with sensitivity and with 
respect to what each game lodge or 
safari operation is trying to provide for 
its specific target market. For example, 
we offer walking safaris in the Balule 
section of the Greater Kruger. Due 
to the inherent dangers of such an 
operation, we have a minimum age of 
16 for the walking safaris.”

Robinson agrees and says viewing 
wild animals in their natural habitat with 
children can be really soul enriching 
but the experience can be hindered if 
the children are not pre-warned that 

Taking a
walk on
the wild side

Southern Africa offers a huge selection of activity-filled safari 
options, many of which are ideally suited to families. 
Dorine Reinstein finds out more...

In the current market, 
flexibility is key to 

survival and we predict 
that the lodge industry 

will become increasingly 
children-friendly
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the animals are wild and that it is best to sit still and be quiet. 
According to Robinson, providing staff with adequate training is 
essential to ensure safety.

The onus lies on the lodges and camps to provide adequate 
training for their guides to deal with children, as there is 
currently no recognised children-specific course. Grant Hine, 
Field Guides Association of Southern Africa MD, says although 
there seems to be a growing development in the lodge industry 
to cater for children, there are no guiding courses specifically 
geared to dealing with children. “Regarding courses, FGASA 
is an accredited provider that offers courses for guides. The 
courses are based on registered qualifications on the National 
Qualifications Framework and thus are not specifically geared 
towards training guides for any particular age group of clients.”

Apart from the safety aspect of a safari with children, game 
lodges have to consider other aspects before choosing whether 
to accommodate children or not. Jackie Diack, Marketing & 
Reservations Tau Game Lodge, says although Tau has noticed 
requests for safaris from families with children seem to be 
constantly increasing, there is still some value to the no-child 
policy. “There is certainly value in an adults-only policy in 
certain smaller lodges and there is a market for these lodges. 
Safety is a factor that should determine such a decision, along 
with consideration of the disruption that may be experienced 
by other adult guests.”

Brett Thomson, MD Sun Destinations, agrees: “Certain 
camps are just not suitable for kids. And every lodge has the 
right to determine whether they want to offer accommodation 
to kids under 12.” He says the key to attracting family bookings 
is to have accommodation that is flexible in its set-up, and then 
offering a simple rate structure that doesn’t penalise adults 
sharing with kids.

Walk in the Kruger with Ashtons

Ashtons has recently started offering Kruger 
Walking Safaris from the Balule Reserve. There 
are no fences between the Kruger National Park 
and Balule Reserve, allowing for ample wildlife 
sightings in complete privacy. 

The combination of walks and drives in the open 4x4 safari vehicles are 
dependent on weather and animal movement and are conducted in the early 
mornings, late afternoons and at night at the discretion of the trail ranger.

The unfenced camp can sleep up to eight people in large 
twin-bedded safari tents and stilted air-conditioned A-frame chalets, all with 
en-suite bathrooms with showers and flush toilets. Traditional meals are 
prepared on an open fire.

The scheduled safaris depart every Monday and Friday throughout the 
year. All departures are guaranteed but bookings need to be made in 
advance. The minimum age is 16, and although there is no maximum age,  
the walks can last up to six hours and an average fitness level is required.

Ashtons also offers daily shuttle services between Johannesburg and 
Hoedspruit.

Exploring the bush one 
step at a time
The concept of walking safaris in Africa began over 
three decades ago but is once more gaining in 
popularity as people look for more active holidays and 
fitness adventures...
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more on page 16

http://www.capebiketravel.com
http://www.wilderness-air.com
http://www.raniresorts.com
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Tel: +27 (0)21 683 0345 • reservations@ashtonstours.com

www.ashtonstours.com

Ashtons Kruger Shuttle
Daily shuttles between Johannesburg and Hoedspruit:

• 06h15 and 10h30 from JHB (from 1 Nov 2011)
• 10h30 and 12h00 from HDS (from 1 Nov 2011)
• STO R695 pp each way - no single supplements

Ashtons - since 1993

Kruger Walking Safaris
Including return transfers from/to Johannesburg:

• 4-day safari departing every Friday (R6840 pps)
• 5-day safari departing every Monday (R8540 pps)

• Rack rates commissionable to all agents
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SKL to offer walking safaris

SKL has announced it is looking 
into offering walking safaris 
on its new campsites in the 
Makgadikgadi area before the end 
of the year. 
Rachel Mbulawa, SKL Camps 
Head of Marketing, says: “We 
are currently working on 
offering walking safaris, which 
will be done by walking within 
the Khumaga Community with 
a trained professional guide.” 
She says SKL is working in 
close collaboration with the 
Department of Wildlife to ensure 
the safety of everyone involved in 
a walking safari. 

Track cheetahs at Mountain Zebra Park

The Mountain Zebra National Park recently 
introduced cheetah tracking and other guided 
walk activities. Visitors can join a guide to search 
for the elusive cheetahs by means of tracking 
with radio telemetry equipment.

Cheetahs were introduced to the park in 2007 
following an absence of over 100 years from 
the area. The species has adapted very well to 
the park, increasing from four in 2007 to over 
30 animals. A number of cheetahs have been 
rehomed in the last few months to ensure that 
the integrity of the natural ecosystem balance is 
not affected.

Thompsons Africa explores the bush on foot

Thompsons Africa has recognised the popularity of walking safaris and is offering 
travellers aged over 12 years ample opportunities to explore the bush on foot.

The morning walking safari departs daily on request at 04h00 in summer and 05h00 
in winter. The walk takes participants through the Kruger Park under the guidance of 
an experienced trails ranger. The ranger shares his knowledge of bush skills from animal 
tracking to bird and plant identification.

Thompsons Africa also offers a morning bush walk in Malalane with departures 
on Tuesdays, Thursdays and Saturdays at 05h30 in summer and 06h00 in winter. 
Two knowledgeable, armed bush trackers, who will teach participants about animal 
movements and the significance of certain marks or sounds, will accompany travellers. 
Visitors will also learn how to identify plants and birds.

Encounter African lions at Protea

Protea Hotel the Ranch in Limpopo offers its 
guests the opportunity to encounter free-roaming 
African lions in their natural habitat for up to an 
hour and a half – an experience that is both unique 
and memorable. The experience is fully supervised 
and professionally managed by an experienced and 
qualified team who have been working with lions for 
many years.

Skilled guide, Frank Kasakamula, has 15 years’ 
experience with lions of which the past nine years 
have been at the resort. The ‘Walk With Lions’ 
experience is attracting attention from all parts of the 
world. Previously this kind of interaction was never 
thought possible and it comes highly recommended 
by everyone who has experienced it. The resort is 
also home to rare and endangered white lions. The 
lion walks have a minimum age of 15.

http://www.ricma-safaris-namibia.com
http://www.sklcamps.com
http://www.ashtontours.com
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more news on page 18

Sabi Sabi Bush Lodge recently 
opened the Elefun Centre, a 
fully fledged children’s facility 
within the lodge environs that 
fosters children’s awareness 
and appreciation of nature. The 
recently completed centre was 
designed by childcare professionals 
who set about creating space that 
is fun, safe and educational. The 
Elefun Centre offers hands-on 
interactive activities designed for 
two distinctly different age groups. 
The Junior Tracker programme is 
for four to eight year olds, and the 
Junior Ranger programme is for 
children between the ages of nine 
and 12. 

The Elefun Centre is filled with 
learning opportunities, which all Sabi 
Sabi’s young visitors have the chance 
to experience. Age-appropriate bushveld-themed 
activities and ‘edutainment’ are designed and 
supervised by qualified staff and include interesting 
bushcraft subjects – animals, bugs and birds, tracking, 
map-reading – and a long list of environmentally 
sensitive subjects that every child will find fascinating. 

There will be time for creative hobbies, arts and 
crafts, and the afternoon sessions will be for fun-
filled bushveld games. 

Selected rangers will lead bush walks and talks as 
well as specially planned children’s game drives. The 
beautifully designed centre also includes a wonderful, 
secure outdoor play area.

Sabi Sabi Bush Lodge opens Elefun Centre New family-focused 
camp for Botswana
Ker & Downey Botswana 
has introduced a new 
camp to its portfolio 
of luxury tented safari 
accommodation in 
partnership with African 
Bush Camps. Linyanti 
Ebony, located in a 
private concession on 
the banks of the Linyanti 
Marsh, which borders 
the western boundary 
of Chobe, will feature a 
custom-built family unit 
with no age restriction to 
cater for families looking 
to experience a safari in 
the African wilderness. 
Accommodation is 
available for a maximum 
of eight people, and 
features a double tent with 
interleading doors and 
separate bathroom facilities. 
There will also be a dining 
area, lounge, veranda, and 
splash pool.

FOR THE KIDS... Sabi Sabi’s new Elefun Centre will educate kids and 
keep them entertained.

http://www.sundestinations.co.za
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Khanondo Safaris and Tours has announced that its five-star lodge, The Victoria 
Falls Deluxe Suites, will be complete by December. 

Khanondo revamped its business in 2010 and has since gone from strength to 
strength. “The recapitalisation of the company in January 2010 saw us investing in 
brand-new equipment such as transfer buses, game-drive vehicles, boats, white-
water rafts, kayaks etc. We also have a booking office in the country’s capital, 
Harare, which effectively started operating in July,” says Forward Mutero, 
Marketing Executive.

Mutero continues to say the company has grown beyond expectations in the 
two years of operation: “Our product line now includes sunset cruises, dinner 
cruises, private cruises, game drives, bush dinners, helicopter flights, elephant 
rides, lion walks, white-water rafting, cycle tours, car hire, transfers and VIP 
transfers, among other tailor-made activities.”

Following the death of two of its rhinos, Aquila Game 
Reserve has announced it is developing a contingency 
plan that will combine focus areas for an aggressive anti-
poaching initiative. The plan includes four key elements 
– the increase of the reward value to appeal directly to 
those involved in the black market rhino horn trade; 
employment of a leading intelligence-gathering specialist; 
formation of a highly skilled rapid response team, including 
vets trained in crime scene management who can access 
the right medication, and specialised life support and 
forensic evidence gathering equipment. A training facility 
is also being designed to train anti-poaching instructors 
and provide high-tech surveillance and alarm forewarning 
systems that can be issued free to all private game reserves 
with rhino and which cannot afford it.

Owner Searl Derman said: “I’ve realised how difficult 
it is to get the right highly restricted drugs in the case 
of an emergency.  Many of the rural vets that are first 
on the scene don’t carry the large doses of antidote 
tranquillisers needed to revive a darted rhino. No one has 
yet commissioned engineers and prosthetic specialists to 
design a leg support system given that muscle and organ 
failure (other than major stress or blood loss) are one of 
the leading causes of death.”

The goals set out in the plan can only be achieved 
through awareness initiatives with the support of business 
and the general public.

Hongonyi incorporated into Kapama

Aquila fights 
rhino poaching

Khanondo business revamp well under way

On November 1, the Hongonyi Reserve and Lodge will be incorporated into 
the Kapama Game Reserve as part of the reserve’s expansion programme. The 
programme has seen the acquisition and incorporation of several neighbouring 
reserves since it began five years ago.

The addition of the Hongonyi Reserve will add 1 200 hectares to Kapama 
and extend Klaserie River frontage to the reserve. Hongonyi lodge will undergo 
a facelift before opening. The camp will feature 15 twin rooms each with an 
en-suite shower. The safari experience will include morning and afternoon or 
evening safaris conducted on the reserve.  

Although the camp will be owned and operated by Kapama, Hongonyi will 
continue its own marketing through its stand-alone identity.

http://www.taugamelodge.com
http://www.sabisabi.com


SOuThERN AfRiCAN TOuRiSM updATE  OCTOBER/NOVEMBER 2011 l 19

Sun Destinations 
regroups three camps 
under one umbrella
Africa on Foot, nThambo Tree Camp and 
Umkumbe Safari Lodge have joined forces 
and created Sun Destinations to handle all 
marketing and reservations. Brett Thomson, 
Head of Marketing, Sun Destinations, 
explains: “As I was already a shareholder of 
Africa on Foot and nThambo Tree Camp and 
then became involved with Umkumbe Safari 
Lodge, it made sense to bring all the camps 
under one umbrella. Obviously there are 
marketing costs economies of scale, but it 
also helps agents to have one central contact 
point for all three camps.”

Ultimately Sun Destinations aims to expand 
its portfolio to handle the marketing and 
reservations for more properties in other 
destinations that offer value. Thomson 
says: “We are happy and busy enough as it 
is with the three camps in the Kruger but 
ultimately we would like to add properties 
in ‘sun’ destinations like Mozambique, Cape 
Town, the Falls and then also some of the 
other major safari destinations in Africa.” 
Sun Destinations is particularly looking at 
expanding Africa on Foot camps in the near 
future in other safari destinations.

Tau saves the trees
Tau Game Lodge 
has recently started 
the Tau Tree Fund, 
an initiative that 
allows visitors the 
opportunity to 
plant protected 
tree species and to 
learn a little about 
the trees that 
they are planting. 
Information supplied to the guests includes 
the medicinal purposes, African folklore, 
natural habitat, ecology and animal and plant 
relationships of their chosen tree.

Jackie Diack, Marketing & Reservations Tau 
Game Lodge, explains: “The guests can choose 
what tree they wish to plant – the cost is from 
R400 per tree. The guests and their guide will 
choose a suitable area to plant it and dig the 
hole. A photo is taken to document the guest 
involvement in planting the tree and placed in 
a photo album, which has its home on a stand 
in the main lodge. There is also a plaque that 
states the names of the people who planted 
the tree, the tree species and the date it was 
planted.”

Three-day hike 
reopens in Mountain 
Zebra National Park
The three-day Impofu 
hiking trail has reopened 
in Mountain Zebra 
National Park today after 
being closed since July last 
year following the death 
of a hiker attacked by 
a buffalo on one of the 
trails. The 25km hiking 
trail, which goes through 
the 28 000 hectare park, 
including its highest peak, 
Bakenkop, will now 
operate as a guided trail.
Two mountain cottages, 
which can accommodate 
10 hikers, will be available 
for overnight stops. The 
huts are equipped with 
solar-powered fridge 
facilities and gas cookers, 
and feature an outside 
braai area. Hikers must 
bring their own provisions 
and bed. n

http://www.ivorytreegamelodge.com
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Thompsons supports 
drivers to become guides
Thompsons Tourism & Safaris has embarked 
on a programme to help its drivers in 
Gauteng to enhance their careers in the 
tourism industry. The company is working 
with four of its existing drivers to help them 
obtain their guiding qualifications by financing 
a portion of the cost and supporting and 
training them on the ground. Initially they 
will undergo an induction period and 
accompany experienced guides on tour 
to learn and find out what is expected of 
them. Once they have achieved the required 
level of competency, they will run their 
own tours, accompanied by an experienced 
guide. Eventually, they will be comfortable to 
run their own tours and they will all be given 
the opportunity to obtain their North West 
and KwaZulu Natal qualifications as well.
 
Faircity Hotels acquires two 
Sandton hotels
Faircity Hotels has announced its acquisition 
of the Quatermain and Falstaff hotels in 
Sandton, a joint purchase with venture 
capital partner, Attventure. Launched four 
years ago with the opening of the four-star 
Faircity Mapungubwe Hotel in Johannesburg, 
the company now has a total of six hotels 
in its portfolio. The Faircity Quatermain has 
104 rooms and five upmarket conference 
rooms. It is located close to the Faircity 
Falstaff Hotel, which has 41 rooms and two 
conference rooms. n

Become a

Gauteng is on a major drive to encourage 
visitors to spend more time exploring the 
province’s exciting attractions and events. 
Sue Lewitton finds out more…

GeePee!

In a bid to drive tourists to explore the province, 
the Gauteng Tourism Authority has launched a new 
campaign entitled, ‘I’m a GeePee’. 

A key part of the campaign is the launch 
of the GeePee Card, which entitles holders to 
significant discounts at many of the province’s 
key attractions. Membership is free and, while the 
primary target audience is domestic tourism, the 
card can also be used by international visitors. Free digital editions 
of the card are available for download at www.gauteng.net, or 
visitors can obtain plastic GeePee Cards by visited the Gauteng 
Tourism Authority office in Newtown, Johannesburg. 

Participating tourist attractions include hotels, restaurants, museums, 
spas and theatres. GeePee cardholders also qualify for big discounts on major 
recreational events held in the province. 

GTA hopes the spin-off benefits of the campaign will include job creation. GTA CEO, 
Dawn Jones, says the domestic thrust should be viewed against the goals of the New 
Growth Path which commits tourism stakeholders to creating 225 000 jobs over the 
next five years. “In Gauteng, we have set ourselves an ambitious target of delivering 
34% (76 500/ 225 000) of the targeted jobs by 2015.”

The Johannesburg Tourism Company (JTC) has launched the first phase of its online 
booking portal, a one-stop shop where travellers can purchase anything from flights, 
car hire and accommodation to tour and events packages.

Sandown Travel Group has been appointed the preferred service provider to 
negotiate and manage customised packages around events and attractions in Jo’burg. 
This includes managing the back-end fulfilment and issuing of tickets, online fulfilment 
and electronic payments for bookings.

JTC is giving all stakeholders and tourism providers the opportunity of a possible 
partnership. The portal inventory is accessed from multiple inventory distributors, 
including wholesale and receptive tour operators, hotels, B&Bs, legacy airlines and 
low-cost carriers as well as pre-negotiated specials and packages.

Jo’burg Tourism 
launches new booking portal

Johannesburg has been announced as the chosen host for One Young World 
(OYW) in 2013. OYW is a dynamic global platform for young leaders aiming 
to make a substantial difference and tangible impact in their communities. 
Johannesburg Tourism Company CEO, Lindiwe Kwele, said: “As the African 
continent’s most accessible hub and vibrant business location, Joburg makes 
sense as an appropriate destination to inspire youthful leadership, networking and 
brainstorming solutions to issue across the spectrum.”
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Visit us at WTM
7 - 10 November 2011

Stand AF 500 Booth B011

WTM 2011
It’s the time of year again where travel and tourism professionals from across the globe meet to 

discover new product, network and discuss industry issues. Sue Lewitton brings you a guide on what 
you need to know about WTM 2011...

When:   
Nov 7-10, 2011
Where: 
ExCel London

AT A 
GLANCE

!Access to emerging markets 
is one of the primary focus 
areas for Southern    
 African exhibitors at this 

year’s WTM. “We hope to see lots 
of visitors from the emerging BRIC 
countries,” says Linda Pampallis, 
CEO of Thompsons Africa. 

Mandi Jarman, Head of Media 
and PR for Aquila Safari agrees. “We 
are hoping to feel the effects of the 
exposure SA was afforded during 
the World Cup. I feel the emerging 
markets will be making their presence 
felt this year and we intend to take 
advantage of this by making new 
contacts in areas we never really 
concentrated on in the past.” 

But this doesn’t mean that 
traditional markets will be ignored. 
Nicholas Barenblatt, Group 
Marketing and Advertising Manager 
for Protea Hotels, says financial 
data coming out of the US and the 
wider euro zone will play a role in 
determining the appetite for travel 
globally in the short and medium 
term, but Protea will continue to 
present SA and its hotels as “open for 
business” and offering a world-class 
product. 

Pampallis says there is still 
opportunity with groups and special 

interest from the UK. “Thompsons 
Guided holidays are being well 
received all around the world and we 
will re-launch these with lots of value 
adds.”

Monika Iuel, Sales and Marketing 
Director of Your Africa, says the UK 
consumer has had a lot to deal with 
on the home front. “I have no doubt 
that this pressure will be noticeable at 
WTM and will make it a very different 
trading climate to previous shows. 

“Your Africa has committed to 
the UK market this year in a big 
way, by signing up the services of 
Tesna Simonsen George of Luxury 
Representation Collection, and we 
are looking forward to some great 
growth from the UK for the coming 
year,” says Iuel.  

Jarman says Aquila’s focus for 
this year will be on promoting its 
overnight safaris. “Aquila is also a 
perfectly positioned green attraction 
and intends to inform the industry 
about our solar panel plant which 
ensures all Aquila’s daytime electricity 
needs are met. We will also provide 
information on our plans for ARC 
(Animal Rescue Centre), cheetah 
breeding project and our exciting 
aquaculture, vermiculture and 
hydroponic farming project.”

The WTM Social Media Programme has been designed to 
connect with thousands of people and companies that make 
up the online travel community. During the four days of WTM 
an extensive programme of social media activities has been 
planned to educate and engage participants. 

The highlight of the programme is the two-day Social Travel 
Market (STM) taking place Wednesday, November 9 (North 
Gallery Room 10) and Thursday, November 10 (North Gallery 
Room 4/5). The STM will be made up of competitions, 
keynote speeches, panel debates and practical workshops 
covering a range of topics such as: The ROI of paid travel 
blogging; Video – Your most important social media tool; The 
Perfect Travel Tweet; and How to supercharge your blog. 

STM (@socialtrav) is free to attend for WTM visitors and 
is organised by travel writer, Mark Frary (@markfrary) and 
The Sunday Times Online Travel Editor, Steve Keenan 
(@stevekeenan). 

“Social Travel Market is aimed at bloggers, digital marketing 
executives, PRs and anyone in the travel industry interested 

A ‘how to’ guide 
for social media?

http://www.yourafrica.co.za


SOuThERN AfRiCAN TOuRiSM updATE  OCTOBER/NOVEMBER 2011 l 23
TU1638SD

Spotlight on emerging 
BRIC economies

More on social media
Other events with a social media 
theme include a session on 
making the most of social media, 
hosted by Genesys, The  Travel 
Technology Consultancy, to be held 
on November 8, Platinum Suite 1, 
14h00-15h00. On the same day 
Travel Bloggers Unite will present 
case studies to help demonstrate the 
best practice for working with travel 
bloggers and how they can provide 
impressive ROI for your organisation. 
This will take place in North Gallery 
Room 8 from 15h30-16h30.

in tools such as Facebook, Wordpress, 
Twitter and the next generation of 
networks such as Google+,” said Frary.

On Monday, November 7, the 
International Federation for Information 
Technologies in Travel and Tourism (IFITT) 
Conference will be hosted at WTM with 
keynote speaker, Professor Dimitrios 
Buhalis, E-Tourism Specialist from 
Bournemouth University. The workshop 
is set to discuss technology and social 
media-enabled real-times service 
management in hospitality and tourism.

This year, WTM will focus on the emerging 
BRIC economies with its first-ever dedicated 
headline session on the travel and tourism 
potential of Brazil, Russia, India and China. 
Exhibition Director Simon Press, said: “The 
BRIC economies will play an ever-increasing 
role in the future of the travel and tourism 
industry. The desire by the people of these 
countries to travel abroad as well the growing 
interest of tourists to visit these countries mean 
they will be at the forefront of decisions made 
by the industry’s leading organisations. The 
session takes place on Wednesday, November 
9, in Platinum Suite 4.

A number of transport improvements 
have been introduced for this year’s show, 
including a 50% increase in Docklands 
Light Railway (DLR) capacity. DLR trains 
will increase capacity from two to three 
carriages, with trains continuing to run 
every two and a half minutes during 
peak periods. Furthermore, West Ham is 
open as a DLR station for the first time, 
providing an interchange with the District, 
Hammersmith & City and Jubilee lines. 
Other improvements include a new platform 
at Canning Town Station and new escalators 
at Custom House Station improving entry 
and exit from ExCel.

Increased rail capacity to 
cope with WTM demand

New Speed Networking programme to allow for more time

World Travel Market has overhauled its Speed 
Networking programme to allow exhibitors 
and buyers more time to conclude deals. 

Speed Networking will now take place as 
one hour-long session before the exhibition 
opens on Monday, November 7 from 09h00 

until 10h00 in Platinum Suites 3 and 4.
The change increases the amount of 

time at the event for exhibitors to conclude 
negotiations that start in the Speed Networking 
session. It also allows exhibitors to remain on 
their stands throughout the first day of WTM. n

http://www.ikapa.co.za


24 l OCTOBER/NOVEMBER 2011 www.tourismupdate.co.za 

talkingpoint

Each day, we run a selection of topical tourism news stories on our 
sister website, Tourism Update Online (www.tourismupdate.co.za) 
and many of these stir up thought-provoking industry debates. Here 
are a few of the letters we received in response to our articles. 

share
Readers

their views

Broadening horizons
In response to “Let’s get back to basics”

In the past I used to quote confidently on the 
rates provided for the relevant season, however 
accommodation pricing has become a complete 
stock market and I can no longer quote on the rates 
given as invariably the lodge is offering a special 
much cheaper than its calculated rates. 

To keep up with specials is a management 
process on its own – let alone then market them 
too. Easy for a big company but smaller companies 
have limited staff to do this.

Cutting commissions would be the obvious 
solution. To consider the tour operator or ground 
handler – it may be perceived that we earn high 
commissions but that is rarely the case when 
dealing with international agents who take their 
share too – this decision would need to be clearly 
thought out by lodges, maybe to have more 
screening before handing out higher commission to 
agents who only work with the direct market.

And whilst SA Tourism is asking what they can do 
– I really do think that they should be putting more 
pressure on the airlines, not only the international 
but the domestic routes as well – getting around SA 
is expensive.

Anthea Myburgh
Owner of Travel Unite

The exchange rate has 
caught up with us

In response to “The truth behind the 
UK arrivals decline” 

Prices have not gone up much in the last 
year or two, but they went up too quickly 
10 years ago. I remember a particular 
property that would bring a graph to 
Indaba showing how its pound/dollar 
prices had hardly changed year-on-year 
but they did not show the rand graph, 
which climbed steeply each year. 

We have been warning for years that 
hotel prices are going up too quickly in SA 
and now the exchange rate has caught up 
with us and we are all on the back foot. 

Domestic airfares are also far too high 
but international airfares are comparable 
to other long-haul destinations. It’s 
important to remember a big portion 
of the fare is going towards taxes and 
Acsa has to pay for all those lovely new 
buildings. 

I understand that costs in South Africa 
have also gone up a lot over the last few 
years, and a large portion of these costs 
is the salary bill. It is interesting to note 
that many people in the UK have not had 
salary increases for last couple of years and 
before that the normal increase was about 
3-4% per year. Did South African public 
sector workers not go on strike recently 
demanding a 15% salary increase?

Alison Whitfield
MD of Ethos Marketing 

Violent crime is 
still a worry

In response to “Is 
crime still tourism’s 
biggest obstacle?”

The crime factor and 
perception does play a role 
in whether people come 
here or not. The key factor 
is violent crime – which 
is the main worry. Crime 
exists all over the world and 
terrorism is also a worrying 
factor for people deciding 
on what destination to visit. 
I think that it is more of a 
disposable income factor 
that is affecting us now and 
will continue to do so for a 
while. 

I also think that our 
service standards – 
especially in restaurants and 
tourist attractions – are on 
the decline and this can be 
a negative for us in terms of 
word-of-mouth marketing 
when people return home.

Geoff Elske
GM of AA SA

Share your thoughts on the Southern 
African tourism industry by mailing us at 

editor@tourismupdate.co.za.
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http://www.coachman-coaches.co.za
http://www.academyidt.co.za


http://www.bluetrain.co.za
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